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Foreword

ISO (the International Organization for Standardization) is a worldwide federation of national standards
bodies (ISO member bodies). The work of preparing International Standards is normally carried out
through ISO technical committees. Each member body interested in a subject for which a technical
committee has been established has the right to be represented on that committee. International
organizations, governmental and non-governmental, in liaison with ISO, also take part in the work.
ISO collaborates closely with the International Electrotechnical Commission (IEC) on all matters of
electrotechnical standardization.

The procedures used to develop this document and those intended for its further maintenance are
described in the ISO/IEC Directives, Part 1. In particular, the different approval criteria needed for the
different types of ISO documents should be noted. This document was drafted in accordance with the
editorial rules of the ISO/IEC Directives, Part 2 (see www.iso.org/directives).

Attention is drawn to the possibility that some of the elements of this document may be the subject of
patent rights. ISO shall not be held responsible for identifying any or all such patent rights. Details of
any patent rights identified during the development of the document will be in the Introduction and/or
on the ISO list of patent declarations received (see www.iso.org/patents).

Any trade name used in this document is information given for the convenience of users and does not
constitute an endorsement.

For an explanation of the voluntary nature of standards, the meaning of ISO specific terms and
expressions related to conformity assessment, as well as information about ISO's adherence to the
World Trade Organization (WTO) principles in the Technical Barriers to Trade (TBT), see www.iso.org/
iso/foreword.html.

This document was prepared by Technical Committee ISO/TC 34, Food products.

Any feedback or questions on this document should be directed to the user’s national standards body. A
complete listing of these bodies can be found at www.iso.org/members.html.
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Introduction

Social responsibility is a holistic approach to contribute to sustainable development.

Social responsibility is “the responsibility of an organization for the impacts of its decisions and
activities on society and the environment, through transparent and ethical behaviour”. It can be also
understood as a tool for innovation and competitiveness now and for future generations.

Organizations in the food chain around the world, and their stakeholders, are becoming increasingly
aware of the need for and benefits of socially responsible behaviour in the whole value chain of their
operations. Organizations in the food chain willing to implement social responsibility can benefit from
using this document in conjunction with ISO 26000:2010.

This document provides guidance on the application of ISO 26000:2010 specifically for organizations in
the food chain and is intended to be useful to all types of organizations in the food chain, whether large
or small, and whether operating in developed or developing countries. Food chain organizations may
use this document in association with other relevant organisations and stakeholders.

Implementation of social responsibility, besides being a source of innovation and attractiveness
for the organization, brings many benefits: improved dialogue with stakeholders, improved social
cohesion, differentiation from the competition, better reputation, improved economic and industrial
performance, a better view of investors, donors, sponsors, etc. and, in the end, productivity gains.

Social responsibility is a powerful tool that helps organizations move from good intentions to good
practices linked to the United Nations sustainability framework. This document is intended to
support organizations in the food chain that are committed to contribute to the achievement of the 17
Sustainable Development Goals (SDGs) of the United Nations 2030 Agenda for Sustainable Development.
SDG 2 specifically promotes sustainable agriculture, while SDG 12 focuses on sustainable consumption
and production patterns (see Annex A and Annex C).

Definition and summary of the principles of social responsibility according to ISO 26000:2010
[SO 26000:2010 defines social responsibility as:

“the responsibility of an organization for the impacts of its decisions and activities on society and the
environment, through transparent and ethical behaviour that:

— contributes to sustainable development, including health and the welfare of society;

— takes into account the expectations of stakeholders;

— isin compliance with applicable law and consistent with international norms of behaviour; and
— isintegrated throughout the organization and practised in its relationships”.

[SO 26000:2010 describes the two fundamental practices of social responsibility, which are:

— the recognition by an organization of its social responsibility; and

— the identification of, and engagement with, stakeholders.

As with the principles described in ISO 26000:2010, Clause 4, these practices should be kept in mind
when addressing the core subjects of social responsibility described in ISO 26000:2010, Clause 6.

Organizations should base their behaviour on standards, guidelines or rules of conduct that are in
accordance with principles of right or good conduct in the context of specific situations, even when these
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situations are challenging. The seven principles of social responsibility addressed by ISO 26000:2010
are as follows.

— Accountability: an organization should be accountable for its impacts on society, the economy and
the environment.

— Transparency: openness about decisions and activities that affect society, the economy and
the environment, and willingness to communicate these in a clear, accurate, timely, honest and
complete manner.

— Ethical behaviour: an organization should behave ethically, basing its behaviour on the values of
honesty, equity and integrity and showing concern for people, animals and the environment and a
commitment to address the impact of its activities and decisions on stakeholders' interests.

— Respect for stakeholder interests: an organization should respect and consider and respond to
the specific interests of other individuals or groups that comprise the organization’s stakeholders.

— Respect for the rule of law: to comply with all applicable laws and regulations, an organization
should take steps to be aware of applicable laws and regulations, to inform those within the
organization of their obligation to observe and to implement those measures.

— Respect for international norms of behaviour: an organization should respect international
norms of behaviour, while adhering to the principle of respect for the rule of law and not become
complicitin any negligence, especially in situations or countries where the law or its implementation
does not provide for adequate environmental or social safeguards.

— Respect for human rights: an organization should respect human rights and recognize both their
importance and their universality, promote them, take steps to respect them and avoid passively
accepting or actively participating in the infringement of rights.
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